Your Quick-Start
Event Marketing Plan

Because winging it isn't a strategy. This is.

Step 1: Begin with a measurable goal.
e What are you aiming for? More sales, new leads, brand buzz, or all of

the above? Get specific. Clarity now saves chaos later.

Step 2: Know exactly who you're talking to.
e This isn't “build it and they will come.” Define your audience like

you're hosting a dinner. Who do you really want to attend?

Step 3: Choose the right vibe (and the right time).
e Format and timing are everything. Whether a workshop, panel,
pop-up, or something in between, pick what fits both your goals

and your audience’s taste.

Step 4: Budget like a grown-up (but dream like a creative).
e List the essentials. Add a buffer. Leave room for a little something

special. Budgeting well lets you spend where it counts.

Step 5: Focus your promotional energy.
e You don't need to be everywhere—just in the right places. Choose
2-3 channels that are relevant to your audience, and make your

message count.
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Step 6: Consider a complementary partner.

e The right partnership expands your reach, splits your costs, and
adds a layer of value your audience didn't see coming (but will
totally appreciate).

Step 7: Show up ready and stay flexible.

e Run of show? Check. Tech tested? Check. Backup plan? Double

check. Because even the best plans need a Plan B.
Step 8: Ask, listen, and learn.

e« What worked? What didn't? Use surveys, social insights,

and gut instinct to gather the good, the bad, and the teachable.
Step 9: Don't let the lights go out.
e Repurpose content. Reconnect with attendees. Keep the

momentum going so your next event isn't a reset—it's a sequel..
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